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If you can target your local 
customers and get them to act 
in the first place before your 
competitors do, you’ll really 
be using advertising to your 
advantage. 

As a realtor, your business will succeed or fail depending on your 
ability to engage with potential homebuyers and sellers on a 
local level. So, what tactics are you using to engage with this 
audience? 

Your website needs to be optimised with specific keywords and 
phrases. It also needs to be up to date with the latest properties to go 
on the market. That’s the long game.

Your short game might consist of tactics such as retargeting, keyword 
targeting and contextual targeting. SEO is essential but there are 
known tactics such as Retargeting Ad Campaigns which perform much 
better than standard digital display campaigns (10 times better in 
fact). These tactics rely on the user to do something first.

Focusing on SEO means you’re relying 
on your customers searching for the 
right thing at the right time, or being in 
platform, i.e. Google Retargeting relies 
on customers engaging with your 
site before you can target them. 

The questions you should be asking 
yourself are:

• How do you prompt potential
customers in the first place?

• How do you plant the seed that they
should be looking for a new home
or considering putting their existing
property on the market?

• And how can this be done on a
local level?
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Marketing geolocation is used to narrow down communication to a 
specific location. 

Two distinct practices exist; Geotargeting and Geofencing. Both can 
truly impact businesses that need to promote properties within 
specific regions or areas. 

Geolocation targeting 

What’s the difference between 
the two?  

Geotargeting  

Geotargeting is an ideal tactic to 
engage with an audience that is in a 
specific geographic area. 

Imagine you’re looking to target 
families of three to five people 
for your latest properties. 
You simply can’t service the 
entirety of the United States 
and you wouldn’t want to, 
for performance reasons. You 
need to limit where your ads 
are served. If your business 
is based in Santa Monica you 
would geotarget Santa Monica, 
right in the middle of your 
territory.

Your digital advertising spend 
will only go towards targeting that 
definitive demographic in that area. 
Remember, you aren’t showing your ad to 
everyone in the location, only those that match 
your criteria.
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Geofencing

With Geofencing, it’s all about how close an individual is to a defined 
location. Think of it as Retargeting in a physical space. You define 
your own location by drawing a digital “fence” around it. Once users 
pass through this area in real-time, you place a digital marker on 
them and serve them with ads on whatever device they’re using such 
as their smartphone or tablet.

You would define the location. 

Revolutionising your local 
advertising with Geofencing

The way to think about Geofencing 
is that you are targeting your 
customers on where they are, 
not where you want them to be. 
You’re now able to get property 
owners thinking and let 
potential buyers understand 
their options after viewing a 
home. Crucially, getting
ahead of the competition. 

Geofencing is all about 
creating an opportunity on a 
local level. On the next page 
you will find a few Geofencing 
examples with Realtors in mind 
so you can use Geofencing to the 
ultimate advantage.
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Let current owners know how much 
properties are going for in their area 

You’ve no doubt been here before, going 
door to door with leaflets letting owners 
know how much properties are going for 
and the state of the market in their area. 
You may get a couple of leads, but it’s a time 
consuming and cold out-reach process. 

With geofencing you can draw a fence 
around a specific area and show details 
of the homes that have recently sold and 
their prices. Not only are you planting the 
seed with homeowners, you’re giving them 
a quick and easy solution to get in contact 

with you and register their interest in listing their home, simply by clicking on 
your ad. 

Vitally, you’re getting in front of them before they’ve considered putting their 
home up for sale and aren’t relying on any initial action from their side. You’re 
being proactive in kick-starting the process and putting your businesses name 
at the forefront of their minds. 

Show potential buyers what properties 
are for sale

Some people keep a constant eye on the 
property market in their local area, but others 
feel happy with their lot, until they see their 
perfect home that is. 

Similar to your tactics with sellers, 
Geofencing gives you the ability to show your 
available properties to people within that 
local area. You don’t have to rely on them 
searching online or clicking on your website.

For sale
Three bedroom detached house in a rural 
setting. Recently renovated.
£125,000



Capture people searching for homes 
in a new area  

Not everyone will be buying their 
new home in the area they currently 
live in. They may be looking to 
change areas for schools, amenities, 
or to be closer to family members for 
example. 

Whatever the reason, it’s likely 
that they’ll travel to the new area 
to look around, get a feel for their 
potential new surroundings and 
look at properties. With your 
Geofence drawn around the area, 
they’ll receive your ads once they 
enter the fence. Once they 
leave the area they’ll still 
receive your ads for 
the time limit you 
specify, ensuring the properties are fresh in their mind when they 
are back home considering their options. 

Pull customers back once they’ve viewed a 
property

Open houses are a fantastic tactic to not only sell that property but 
also to capture the details of the people you know are interested 
in a specific type of home in your location. Whilst you might 
previously have relied on capturing contact details and email 
addresses for your email marketing campaigns, now you can get 
tactical with Geofencing. 

Simply draw a digital fence around the property and serve relevant 
and targeted ads to those people that enter it. The fact that they’ll 
receive the ads on the go on mobile devices, whether 
smartphones or tablets means they can easily continue their 
search after visiting. That’s how you can keep a property such as 
the open house at the forefront of potential buyers minds. 

Properties in 
Sherman Oaks

Fluid Search



Get ahead of your competitors 
Why limit the use of the technology to your own open houses? If 
you know your competitor is holding an open house for one of their 
properties, you can simply draw a fence around it and provide users 
with ads for your homes that you know are going to be relevant to 
them considering the open house they are at. 

Harnessing the power of new technology for 
your business 

When time and budgets are tight, it’s too easy to stick with the 
same approach you’ve always taken. New technology and a change 
of tactics can be appealing, but will it really work? You’re probably 
thinking about the following three things.

1. It will be too hard to pull off from an operations perspective.
2. I won’t understand the ROI in time and how to forecast

correctly.
3. If it’s a new technology, it’s bound to be expensive.

Now that we have that out in the open we can tell you that all three 
are incorrect.

Using geolocation technology with Fluid Ads 
Geolocation tools are simple and we can set-up your advertising 
location parameters. The key consideration here is that your 
advertising spend is limited to focus on only those people who are 
potential customers in the location you specify. There’s no hit and 
hope, scattergun approach. Through our Geolocating technology, 
everything is super targeted and that’s just the start. 
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Taking your local advertising to the next level
The technology we use enables us to target areas as small as 100 
meters. We can even create conversion zones which pinpoints how 
many people first visited a targeted location and then entered the 
conversion zone. 

By combining Geofencing or Geotargeting with our powerful 
product based advertising tool you can pull information, pricing, 
property details and imagery from your inventory, ensuring all of 
your ads are always up to date in line with the available homes on 
the market. 

You’re capturing customers on the go, when they are close to you, 
when they are interested in your properties and ready to act. 

It’s time to get ahead of the competition 

Digital advertising is quick, simple and easy to use with the right 
tech or partners. It’s a cost effective solution and combined with 
the right tactics creates the perfect opportunity to get in front of the 
people that will make a difference for your business.

Are your competitors doing it? If not, they will be soon. 

It’s time to get ahead. 
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enquiries@fluidads.com

+44 (0) 207 493 9900

Talk to us about 
your digital 
advertising
The award winning Fluid Ads 
solutions and platform offer rich 
functionality, providing a range of 
ways to improve digital advertising 
and marketing team productivity.

Contact us today to learn how Fluid Ads can 

revolutionise the performance of your digital 

display ads.

Visit our website www.fluidads.com

@fluidads/fluid-ads /FluidAds

https://fluidads.com/contact-us/
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